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Thinking	
  about	
  careers	
  can	
  tend	
  to	
  be	
  quite	
  linear.	
  Such	
  thinking	
  would	
  lead	
  one	
  to	
  conclude	
  
that	
  if	
  one	
  studied	
  linguistics,	
  one	
  ought	
  to	
  be	
  doing	
  something	
  recognizeably	
  “linguistic”	
  as	
  
part	
  of	
  one’s	
  subsequent	
  professional	
  expression	
  of	
  that	
  training.	
  I	
  tend	
  to	
  approach	
  the	
  
question	
  instead	
  in	
  terms	
  of	
  the	
  kinds	
  of	
  challenges	
  a	
  linguist	
  might	
  be	
  drawn	
  to	
  and	
  then	
  ask:	
  
which	
  of	
  her	
  linguistic	
  skills	
  and	
  training	
  does	
  she	
  bring	
  to	
  this	
  work?	
  	
  Often,	
  these	
  are	
  the	
  
things	
  that	
  make	
  her	
  uniquely	
  successful!	
  	
  	
  
	
  
In	
  some	
  fields,	
  linguistic	
  training	
  is	
  known	
  and	
  recognized	
  as	
  valuable.	
  However,	
  in	
  most	
  cases	
  
we	
  linguists	
  will	
  need	
  to	
  more	
  actively	
  cultivate	
  opportunities	
  for	
  using	
  our	
  skills.	
  	
  But	
  in	
  just	
  
about	
  any	
  work	
  that	
  we	
  do,	
  we	
  will	
  likely	
  find	
  ways	
  to	
  express	
  things	
  like	
  cross-­‐cultural	
  
awareness,	
  our	
  ability	
  to	
  abstract	
  away	
  from	
  understanding	
  and	
  misunderstanding,	
  and	
  to	
  



more	
  conversations	
  about	
  work,	
  something	
  which	
  I	
  hope	
  will	
  continue	
  for	
  the	
  rest	
  of	
  your	
  
working	
  lives!	
  	
  	
  
	
  
Specifically,	
  this	
  resource	
  helps	
  you	
  accomplish	
  steps	
  two	
  and	
  three	
  of	
  this	
  five-­‐part	
  plan	
  for	
  
beginning	
  a	
  job	
  search	
  as	
  a	
  linguist:	
  

1.   Become	
  more	
  aware	
  of	
  the	
  skills	
  cultivated	
  by	
  linguistics	
  and	
  how	
  these	
  might	
  be	
  
applied	
  to	
  work	
  and	
  to	
  your	
  job	
  search	
  	
  



	
  
Management	
  Consulting	
  
For	
  a	
  more	
  “on	
  the	
  ground”	
  look	
  at	
  the	
  life	
  of	
  a	
  linguist	
  working	
  in	
  business,	
  Sonia	
  Checcia	
  
provides	
  us	
  a	
  “day	
  in	
  the	
  life”	
  of	
  her	
  marketing	
  communications	
  role	
  in	
  a	
  Management	
  
Consulting	
  firm.	
  	
  	
  

o   4-­‐6	
  conference	
  calls	
  
o   1-­‐2	
  hours	
  of	
  “quiet”	
  work	
  on	
  1-­‐2	
  “deliverables”	
  (either	
  developing	
  a	
  power	
  point,	
  

writing	
  articles	
  for	
  company	
  newsletter,	
  designing	
  a	
  newsletter)	
  
o   Tons	
  of	
  email	
  
o  





	
  
User	
  Experience	
  Research	
  	
  
Many	
  linguists	
  





working	
  for	
  a	
  company	
  that	
  helps	
  improve	
  quality	
  of	
  life	
  for	
  pets	
  and,	
  subsequently,	
  their	
  
loving	
  owners.	
  	
  

	
  
I	
  also	
  appreciate	
  the	
  creative	
  approach	
  to	
  work	
  by	
  people	
  like	
  Sara,	
  who	
  needed	
  flexibility	
  with	
  
her	
  schedule	
  because	
  she	
  is	
  a	
  young	
  mom	
  and	
  also	
  because	
  she	
  did	
  not	
  want	
  to	
  relocate	
  from	
  a	
  
home	
  on	
  the	
  rural	
  Midwestern	
  United	
  States.	
  	
  Thus	
  she	
  combines	
  contract	
  work	
  for	
  a	
  
healthcare	
  communication	
  firm	
  with	
  other	
  interests,	
  as	
  she	
  describes	
  below:	
  
	
  

Because	
  I	
  am	
  an	
  independent	
  contractor,	
  my	
  routines	
  can	
  vary	
  greatly.	
  	
  A	
  busy	
  week	
  
would	
  involve	
  flying	
  to	
  a	
  major	
  city	
  (say,	
  San	
  Diego),	
  checking	
  into	
  a	
  hotel,	
  going	
  to	
  a	
  
hospital	
  and	
  interviewing	
  patients	
  and	
  doctors,	
  and	
  then	
  returning	
  home.	
  	
  I	
  usually	
  
interview	
  3-­‐5	
  patients	
  a	
  day	
  after	
  they	
  visit	
  with	
  the	
  doctor,	
  and	
  I	
  interview	
  the	
  doctor	
  
after	
  this	
  about	
  all	
  of	
  the	
  patients.	
  A	
  typical	
  trip	
  will	
  last	
  2-­‐4	
  days.	
  	
  	
  

	
  
In	
  addition,	
  I	
  often	
  have	
  projects	
  ongoing	
  from	
  a	
  different	
  company.	
  	
  Whether	
  I	
  am	
  
traveling	
  or	
  not,	
  I	
  am	
  often	
  looking	
  through	
  or	
  performing	
  analysis	
  on	
  data	
  from	
  social	
  
media	
  for	
  this	
  company.	
  I	
  don’t	
  have	
  to	
  travel	
  for	
  this	
  company,	
  and	
  I	
  can	
  do	
  work	
  for	
  
them	
  whether	
  or	
  not	
  I	
  am	
  traveling	
  for	
  company	
  number	
  one.	
  	
  If	
  I	
  am	
  not	
  traveling,	
  I	
  
work	
  from	
  home.	
  	
  I	
  am	
  also	
  a	
  stay-­‐at-­‐home	
  mom,	
  so	
  I	
  usually	
  work	
  for	
  two	
  or	
  three	
  
hours	
  in	
  the	
  morning,	
  two	
  hours	
  during	
  nap,	
  and	
  then	
  an	
  additional	
  two	
  or	
  three	
  hours	
  in	
  
the	
  evening	
  when	
  Dad	
  can	
  take	
  over.	
  	
  	
  

	
  
Lastly,	
  I	
  miss	
  my	
  life	
  as	
  a	
  teacher,	
  so	
  I	
  teach	
  an	
  online	
  course	
  for	
  Johns	
  Hopkins	
  
University.	
  	
  Between	
  my	
  other	
  tasks,	
  I	
  have	
  to	
  send	
  emails	
  and	
  run	
  this	
  course,	
  which	
  
occupies	
  about	
  15-­‐20	
  hours	
  of	
  my	
  week	
  for	
  12	
  students.	
  

	
  
All	
  in	
  all,	
  my	
  days	
  and	
  weeks	
  really	
  vary,	
  but	
  generally	
  I	
  am	
  working	
  most	
  evenings	
  and	
  
weekends,	
  but	
  I	
  get	
  to	
  raise	
  my	
  own	
  child	
  and	
  have	
  dinner	
  with	
  my	
  family	
  every	
  night.	
  	
  
N



At	
  the	
  Federal	
  level,	
  Yuling	
  Pan	
  is	
  one	
  sociolinguist	
  who	
  brings	
  her	
  expertise	
  about	
  social	
  
interaction	
  to	
  fine-­‐grained	
  understandings	
  of	
  context	
  to	
  the	
  U.S.	
  Bureau	
  of	
  the	
  Census	
  in	
  
shaping	
  the	
  design	
  and	
  use	
  of	
  a	
  survey	
  instruments.	
  
)
The	
  Census	
  Bureau	
  



Working	
  for	
  the	
  government	
  could	
  also	
  mean	
  bringing	
  expertise	
  about	
  linguistic	
  style	
  to	
  
investigate	
  plagiarism	
  or	
  assess	
  the	
  worthiness	
  of	
  grant	
  applications	
  for	
  the	
  Office	
  of	
  the	
  
Inspector	
  General	
  of	
  The	
  National	
  Science	
  Foundation	
  (NSF)	
  like	
  Aliza	
  Chlewichi;	
  it	
  could	
  involve	
  
research	
  into	
  knowledge	
  management	
  for	
  NASA	
  like	
  Charlotte	
  Linde	
  has	
  done	
  (see	
  my	
  profile	
  of	
  
her	
  work	
  on	
  the	
  career	
  paths	
  section:	
  https://careerlinguist.com/2013/07/24/planning-­‐to-­‐
remember-­‐my-­‐conversation-­‐with-­‐charlotte-­‐linde-­‐narrative-­‐and-­‐organizational-­‐memory/);	
  it	
  
could	
  even	
  mean	
  bringing	
  knowledge	
  about	
  language	
  and	
  culture	
  to	
  work	
  at	
  the	
  Smithsonian	
  
Institution	
  as	
  has	
  Ruth	
  Rouvier	
  who	
  worked	
  as	
  Program	
  Manager	
  for	
  the	
  Smithsonian	
  
Institution's	
  Recovering	
  Voices	
  Program.	
  	
  Read	
  the	
  recent	
  profile	
  of	
  Ruth’s	
  work	
  on	
  the	
  
Linguistic	
  Society	
  of	
  America	
  member	
  spotlight	
  section:	
  
https://www.linguisticsociety.org/content/lsa-­‐member-­‐spotlight/jan14.	
  	
  	
  
	
  
Working	
  for	
  the	
  government	
  could	
  also	
  mean	
  doing	
  research	
  for	
  the	
  military:	
  the	
  Army	
  
Research	
  Institute,	
  DARPA	
  and	
  the	
  Naval	
  Research	
  Laboratory	
  or	
  for	
  the	
  Department	
  of	
  
Veterans	
  Affairs.	
  	
  For	
  example,	
  the	
  Veteran’s	
  Health	
  Administration	
  has	
  a	
  robust	
  division	
  of	
  



qualitative and quantitative research methodologies to deliver deep insights about disease 
education, treatment selection and emotional drivers of physician-patient behavior. 
Verilogue is seeking a Client Services Analyst with demonstrated analytical skills to 
work on a team to conduct dialogue based market research projects. 

Primary Job Responsibilities 

•   Analyze physician-patient dialogue data to answer client-specific research 
objectives; 

•   Prepare data for analysis using Verilogue-specific analysis techniques and tools; 
•   Manipulate and present data using spreadsheets; 
•   Research healthcare markets and products for entry into Verilogue's custom database; 
•   Assist Client Services Directors and Managers in creating strategic reports and 

presentations; 
•   Build and maintain excellent client relationships through delivery of superior customer 

insights; and, 
•   Support multiple client projects. 

Key Competencies 

•   Ability to conduct research and/or data analytics projects with minimal supervision; 
•   Demonstrated analytical and communication skills; 
•   Strong proficiency in MS Excel with a working knowledge of a variety of functions and 

data analysis techniques; 
•   Solid skills in other MS Office applications (Word, Excel and PowerPoint); 
•   Close attention to detail and accuracy with the ability to work on multiple projects; and, 
•   Familiarity with qualitative and quantitative research principles. 
•   Project management skills 
•



understanding	
  of	
  interaction	
  dynamics	
  in	
  the	
  doctor’s	
  office.	
  I	
  work	
  in	
  an	
  industry	
  far	
  
more	
  familiar	
  with	
  quantitative	
  data	
  and	
  large	
  sample	
  sizes.	
  Part	
  of	
  my	
  job	
  is	
  conveying	
  
the	
  importance	
  of	
  qualitative,	
  ethnographic,	
  and	
  linguistic	
  analysis—even	
  on	
  a	
  smaller	
  
scale—for	
  understanding	
  the	
  communicative	
  “reality”	
  within	
  which	
  our	
  clients	
  work.	
  

	
  
This	
  is	
  how	
  she	
  described	
  her	
  work	
  in	
  her	
  resume	
  in	
  the	
  Winter	
  of	
  2014:	
  	
  

•   Uses	
  qualitative	
  research	
  methodologies	
  to	
  illuminate	
  linguistic,	
  social,	
  and	
  
behavioral	
  patterns	
  based	
  on	
  observable	
  moments	
  of	
  interaction.	
  Manages,	
  
conducts	
  and	
  analyzes	
  ethnographic	
  market	
  research	
  domestically	
  and	
  globally	
  
across	
  a	
  variety	
  of	
  therapeutic	
  areas	
  to	
  deliver	
  high-­‐impact,	
  actionable	
  insights	
  
for	
  a	
  variety	
  of	
  pharmaceutical	
  and	
  healthcare	
  clients.)

)
When	
  I	
  followed	
  up	
  with	
  her	
  a	
  few	
  months	
  later	
  in	
  the	
  Spring	
  of	
  2014,	
  she	
  had	
  a	
  new	
  version	
  of	
  
her	
  resume	
  that	
  she	
  wanted	
  to	
  share,	
  reflecting	
  some	
  recent	
  projects	
  that	
  she	
  had	
  had	
  the	
  
opportunity	
  to	
  work	
  on	
  and	
  also	
  active	
  conversations	
  that	
  she	
  had	
  been	
  having	
  with	
  her	
  boss	
  
about	
  how	
  to	
  develop	
  and	
  grow	
  herself	
  professionally.	
  
)

•   Uses	
  qualitative	
  research	
  methodologies	
  to	
  illuminate	
  linguistic,	
  social,	
  and	
  
behavioral	
  patterns	
  based	
  on	
  observable	
  moments	
  of	
  interaction.	
  Designs,	
  
manages	
  and	
  conducts	
  ethnographic	
  market	
  research	
  to	
  deliver	
  high-­‐impact,	
  
actionable	
  insights	
  for	
  pharmaceutical	
  and	
  healthcare	
  clients	
  across	
  therapeutic	
  
areas	
  including	
  Multiple	
  Sclerosis,	
  Type	
  2	
  Diabetes,	
  Obesity,	
  Parkinson’s	
  Disease	
  
and	
  the	
  Oncology	
  space.)

	
  
Notice	
  that	
  as	
  she	
  cultivates	
  experience,	
  this	
  gets	
  represented	
  in	
  her	
  resume	
  in	
  descriptions	
  of	
  
specifics	
  about	
  projects	
  that	
  she	
  has	
  worked	
  on,	
  for	
  example	
  the	
  increased	
  responsibility	
  for	
  
scope	
  of	
  work	
  as	
  captured	
  by	
  the	
  addition	
  of	
  the	
  word	
  “designs”	
  in	
  “designs,	
  manages	
  and	
  



communicate	
  with	
  audiences	
  that	
  contain	
  people	
  with	
  varying	
  backgrounds	
  and	
  
motives.	
  	
  

	
  
There	
  are	
  also	
  aspects	
  of	
  my	
  background	
  that	
  help	
  me	
  better	
  interact	
  and	
  manage	
  our	
  
internal	
  team,	
  both	
  in	
  more	
  formal	
  HR-­‐type	
  settings,	
  as	
  well	
  as	
  when	
  working	
  
cooperatively	
  on	
  reports.	
  The	
  top	
  two	
  skills	
  or	
  advantages	
  are	
  being	
  able	
  to	
  identify	
  and	
  
appreciate	
  the	
  communication	
  styles	
  of	
  those	
  I	
  work	
  with,	
  and	
  thus	
  tailoring	
  my	
  
communication	
  with	
  them	
  accordingly,	
  as	
  well	
  as	
  my	
  general	
  sensitivity	
  to	
  the	
  message	
  I	
  
project	
  by	
  what	
  and	
  the	
  way	
  I	
  communicate	
  with	
  our	
  team.	
  	
  

	
  
As	
  I	
  hope	
  this	
  section	
  has	
  illustrated,	
  if	
  you	
  have	
  a	
  passion	
  for	
  language	
  as	
  it	
  is	
  used	
  in	
  the	
  
healthcare,	
  there	
  are	
  many	
  opportunities	
  in	
  this	
  sector	
  for	
  you.	
  	
  The	
  healthcare	
  sector	
  is	
  
booming	
  not	
  in	
  small	
  part	
  because	
  of	
  technological	
  innovations,	
  as	
  we	
  will	
  now	
  consider,	
  but	
  
before	
  leaving	
  this	
  section,	
  I	
  would	
  also	
  just	
  want	
  to	
  make	
  the	
  point	
  that	
  the	
  inroads	
  which	
  
linguists	
  have	
  made	
  into	
  this	
  sector	
  can	
  be	
  looked	
  at	
  as	
  an	
  example	
  of	
  the	
  possible	
  ways	
  that	
  
our	
  skills	
  and	
  training	
  could	
  be	
  utilized	
  just	
  about	
  anywhere.	
  Take	
  the	
  Verilogue	
  job	
  ad	
  to	
  
someone	
  who	
  you	
  think	
  could	
  benefit	
  from	
  linguistic	
  insights	
  to	
  get	
  their	
  creative	
  juices	
  flowing	
  
about	
  how	
  your	
  might	
  inform	
  the	
  challenges	
  that	
  they	
  are	
  seeking	
  to	
  solve	
  with	
  their	
  work.	
  	
  
	
  
&578-0=0>;)K&L)
Google	
  is	
  probably	
  the	
  most	
  famous	
  creation	
  of	
  linguists,	
  but	
  organizations	
  like	
  IBM,	
  Microsoft,	
  
Nuance	
  Communications,	
  and	
  Mindsnacks	
  also	
  hire	
  linguists.	
  	
  I	
  have	
  been	
  heartened	
  lately	
  by	
  
job	
  descriptions	
  like	
  this	
  recent	
  job	
  posting	
  from	
  Twitter,	
  seeking	
  a	
  Market	
  Researcher:	
  	
  
	
  

“You	
  are	
  a	
  master	
  storyteller	
  and	
  believe	
  data	
  is	
  more	
  inspiring	
  when	
  it	
  connects	
  back	
  to	
  
the	
  lives	
  of	
  real	
  people.	
  You	
  have	
  a	
  strong,	
  working	
  understanding	
  of	
  a	
  wide	
  range	
  of	
  
qualitative	
  and	
  quantitative	
  research	
  methodologies.	
  You	
  know	
  exactly	
  when	
  to	
  engage	
  
with	
  teams	
  across	
  Design,	
  Product,	
  Engineering,	
  and	
  Marketing,	
  what	
  questions	
  to	
  ask,	
  
where	
  to	
  probe,	
  and	
  how	
  to	
  implement	
  the	
  most	
  effective	
  research	
  strategies.”	
  

	
  
Many	
  organizations	
  hire	
  social	
  media	
  strategists,	
  to	
  which	
  linguists	
  bring	
  a	
  new	
  perspective,	
  as	
  
just	
  one	
  example	
  Rosetta	
  Stone,	
  whose	
  resident	
  PhD	
  linguist	
  Aviad	
  Eilam	
  was	
  recently	
  profiled	
  
on	
  PhDs	
  at	
  work:	
  http://phdsatwork.com/week-­‐in-­‐the-­‐life/aviad-­‐eilam-­‐intro/.	
  	
  	
  
	
  
User-­‐interface	
  design	
  	
  
Bob	
  works	
  in	
  EHR/EMR	
  (Electronic	
  Health	
  Record/Electronic	
  Medical	
  Record),	
  a	
  category	
  of	
  
healthcare	
  software	
  that	
  deals	
  primarily	
  with	
  documenting	
  patient	
  medical	
  information	
  for	
  
diagnostic,	
  administrative,	
  and	
  billing	
  purposes.	
  
	
  
When	
  I	
  asked	
  Bob,	
  “what	
  drew	
  you	
  to	
  this	
  job?”	
  he	
  responded:	
  
	
  

The	
  work	
  that	
  I	
  do	
  has	
  real,	
  measurable	
  impact	
  on	
  the	
  doctors	
  that	
  use	
  our	
  software	
  and	
  
the	
  patients	
  they	
  care	
  for.	
  By	
  solving	
  inefficiencies	
  in	
  documentation	
  and	
  
patient/practice	
  management,	
  and	
  by	
  focusing	
  on	
  intelligently	
  aggregating	
  and	
  





oriented,	
  cautious,	
  and	
  chronically	
  short	
  on	
  time,	
  all	
  of	
  which	
  are	
  extremely	
  important	
  to	
  
internalize	
  when	
  trying	
  to	
  reach	
  them	
  effectively	
  with	
  marketing	
  copy.	
  

	
  
Being	
  a	
  user-­‐interface	
  designer	
  represents	
  a	
  perfect	
  harmony	
  of	
  my	
  background	
  in	
  
Linguistics	
  and	
  visual	
  art.	
  Language,	
  iconography,	
  and	
  visual	
  design	
  (which	
  includes	
  
form,	
  layout,	
  color,	
  animation)	
  unite	
  to	
  communicate	
  the	
  rules	
  and	
  functions	
  of	
  software	
  
via	
  the	
  user	
  interface.	
  User-­‐interface	
  designer	
  Jared	
  Spool	
  said,	
  “Good	
  design,	
  when	
  it’s	
  
done	
  well,	
  becomes	
  invisible.	
  It’s	
  only	
  when	
  it’s	
  done	
  poorly	
  that	
  we	
  notice	
  it.”	
  Framed	
  
another	
  way,	
  good	
  design	
  is	
  successful	
  communication.	
  When	
  that	
  communication	
  
breaks	
  down,	
  people	
  notice.	
  	
  

	
  
As	
  a	
  user-­‐interface	
  designer,	
  I	
  am,	
  in	
  a	
  sense,	
  an	
  interpreter.	
  I	
  help	
  our	
  users	
  interact	
  
with	
  complex	
  algorithms	
  and	
  backend	
  machinery	
  through	
  an	
  array	
  of	
  button	
  clicks	
  and	
  
text	
  inputs.	
  I	
  then	
  take	
  the	
  output	
  of	
  our	
  system	
  –	
  a	
  vast	
  collection	
  of	
  patient	
  data	
  -­‐	
  and	
  
optimize	
  it	
  for	
  consumption.	
  	
  

	
  
When	
  it	
  comes	
  to	
  consumption,	
  structuring	
  text	
  and	
  information	
  on	
  a	
  page	
  is	
  an	
  art	
  
form	
  that’s	
  garnered	
  much	
  more	
  attention	
  since	
  the	
  advent	
  of	
  the	
  Internet.	
  Eye-­‐tracking	
  
studies	
  performed	
  over	
  the	
  last	
  decade	
  help	
  us	
  understand	
  how	
  people	
  read	
  what’s	
  
presented	
  on	
  a	
  screen,	
  where	
  they	
  focus	
  their	
  attention,	
  and	
  how	
  they	
  scan	
  for	
  clues	
  that	
  
will	
  lead	
  them	
  to	
  what	
  they	
  seek.	
  I	
  don’t	
  have	
  the	
  luxury	
  of	
  asking	
  the	
  user	
  what	
  they’re	
  
looking	
  for;	
  everything	
  is	
  presented	
  at	
  once,	
  and	
  it’s	
  about	
  harnessing	
  visual	
  design	
  to	
  
communicate	
  to	
  the	
  user	
  where	
  to	
  accomplish	
  their	
  goals.	
  

	
  
Some	
  final	
  words	
  about	
  technology	
  and	
  data	
  from	
  Holly	
  L,	
  who	
  we	
  spoke	
  with	
  earlier	
  in	
  the	
  
Research	
  section:	
  	
   	
  
	
  

Any	
  company	
  that	
  is	
  using	
  an	
  app	
  for	
  data	
  collection	
  needs	
  someone	
  to	
  figure	
  out	
  what	
  
to	
  do	
  with	
  that	
  data.	
  The	
  best	
  thing	
  to	
  do	
  is	
  find	
  those	
  companies	
  and	
  remind	
  them	
  how	
  
lost	
  they	
  are	
  without	
  you.	
  J	
  

	
  
There	
  is	
  so	
  much	
  to	
  be	
  said	
  about	
  work	
  in	
  the	
  technology	
  sector,	
  but	
  I	
  think	
  that	
  one	
  of	
  the	
  best	
  
resources	
  that	
  I	
  can	
  point	
  you	
  towards	
  to	
  educate	
  yourself	
  if	
  you	
  want	
  to	
  dig	
  deeper	
  is	
  the	
  
website	
  of	
  Christopher	
  Phipps:	
  www.LousyLinguist.com.	
  
	
  
'.37,+40-:'-+15?15-531*84?)K'L)
As	
  I	
  explained	
  above	
  in	
  the	
  I	
  section	
  of	
  this	
  resource,	
  I	
  play	
  a	
  bit	
  with	
  the	
  vowels	
  in	
  this	
  acronym	
  
–	
  such	
  that	
  E	
  can	
  stand	
  for	
  either	
  /	
  both	
  Education	
  and	
  Entrepreneurship.	
  	
  	
  
	
  
Let’s	
  begin	
  with	
  Education.	
  	
  
	
  
Many	
  graduates	
  of	
  linguistics	
  become	
  educators	
  or	
  education	
  researchers,	
  as	
  indeed	
  many	
  
people	
  come	
  to	
  linguistics	
  from	
  a	
  teaching	
  background,	
  often	
  language	
  teaching	
  specifically	
  –	
  
me	
  included,	
  I	
  taught	
  English	
  in	
  Costa	
  Rica,	
  I	
  taught	
  Spanish	
  in	
  Texas	
  and	
  have	
  taught	
  and	
  



tutored	
  both	
  Spanish	
  and	
  English	
  before	
  and	
  since,	
  but	
  the	
  applications	
  of	
  such	
  a	
  background	
  
extend	
  far	
  beyond	
  teaching	
  language	
  in	
  a	
  classroom.	
  	
  Training	
  in	
  linguistics	
  can	
  help	
  teachers	
  
more	
  effectively	
  communicate	
  with	
  their	
  students,	
  to	
  understand	
  how	
  language	
  operates	
  
within	
  the	
  classroom	
  and	
  in	
  the	
  wider	
  community.	
  	
  A	
  teacher	
  trained	
  as	
  a	
  linguist	
  is	
  skilled	
  in	
  
recognizing	
  how	
  language	
  used	
  in	
  the	
  classroom	
  reflects	
  and	
  constructs	
  social	
  identities	
  (such	
  
as	
  gender,	
  age,	
  ethnicity,	
  nationality,	
  race,	
  region,	
  and	
  class),	
  or	
  how	
  knowledge	
  of	
  pragmatics	
  
(how	
  language	
  functions	
  in	
  context)	
  can	
  help	
  teachers	
  to	
  identify	
  critical	
  elements	
  of	
  language	
  
which	
  play	
  a	
  role	
  in	
  communicating	
  meaning.	
  	
  Such	
  knowledge	
  can	
  inform	
  both	
  the	
  process	
  and	
  



higher	
  education	
  administrators	
  at	
  universities	
  and	
  colleges	
  than	
  there	
  are	
  professors,	
  
working	
  in	
  admissions	
  offices,	
  institutional	
  research,	
  registrar’s	
  offices,	
  student	
  accounts,	
  
etc.	
  Part	
  of	
  what	
  I	
  do	
  every	
  day	
  is	
  talk	
  to	
  prospective	
  students	
  and/or	
  applicants	
  on	
  the	
  
phone	
  or	
  in	
  my	
  office.	
  	
  So	
  much	
  of	
  how	
  I	
  approach	
  these	
  interactions	
  is	
  through	
  concepts	
  
and/or	
  strategies	
  I	
  learned	
  in	
  my	
  conversation	
  analysis	
  class	
  in	
  grad	
  school.	
  	
  Something	
  
from	
  that	
  class	
  that	
  really	
  stuck	
  with	
  me	
  is	
  the	
  practice	
  of	
  interrupting	
  in	
  turn-­‐taking.	
  	
  
People’s	
  styles	
  related	
  to	
  this	
  can	
  be	
  either	
  highly	
  involved	
  or	
  highly	
  considerate.	
  	
  A	
  
highly	
  involved	
  participant	
  may	
  give	
  a	
  lot	
  of	
  oral	
  feedback	
  during	
  a	
  conversation,	
  and	
  
this	
  may	
  be	
  seen	
  as	
  an	
  interruption	
  to	
  the	
  other	
  interlocutor,	
  depending	
  on	
  his	
  or	
  her	
  
conversational	
  style.	
  	
  I	
  think	
  that	
  generally	
  speaking	
  my	
  conversational	
  style	
  can	
  be	
  
described	
  as	
  highly	
  involved;	
  however,	
  I	
  realize	
  that	
  this	
  may	
  perhaps	
  seem	
  aggressive	
  to	
  
someone	
  whose	
  style	
  can	
  be	
  defined	
  as	
  highly	
  considerate.	
  	
  Therefore,	
  in	
  my	
  interactions	
  
with	
  prospective	
  students	
  and	
  applicants,	
  this	
  is	
  definitely	
  something	
  I	
  am	
  cognizant	
  of.



get	
  satisfaction	
  out	
  of	
  finding	
  the	
  right	
  match	
  for	
  people,	
  giving	
  them	
  a	
  job	
  and	
  a	
  new	
  
opportunity,	
  and	
  “selling”	
  them	
  on	
  the	
  opportunity	
  when	
  I	
  decide	
  I	
  want	
  to	
  hire	
  them.	
  	
  	
  



I	
  knew	
  for	
  certain	
  that	
  I	
  wanted	
  to	
  be	
  in	
  business	
  for	
  myself.	
  	
  The	
  only	
  question	
  was	
  
which	
  industry	
  to	
  choose	
  to	
  build	
  a	
  company	
  in.	
  	
  I	
  chose	
  filmmaking,	
  because	
  it	
  is	
  one	
  of	
  
my	
  life’s	
  passions	
  and	
  favorite	
  hobbies.	
  	
  So	
  I	
  felt	
  it	
  was	
  time	
  to	
  give	
  myself	
  a	
  chance	
  to	
  go	
  
for	
  it	
  as	
  a	
  career.	
  Currently,	
  I	
  am	
  still	
  in	
  the	
  process	
  of	
  building	
  my	
  video	
  production	
  
company,	
  and	
  haven’t	
  jumped	
  into	
  it	
  full	
  time	
  yet.	
  	
  So	
  I	
  work	
  from	
  9-­‐5	
  for	
  a	
  large	
  
consulting	
  firm	
  in	
  the	
  defense	
  industry.	
  	
  I	
  get	
  home,	
  cook	
  dinner,	
  relax	
  for	
  awhile.	
  	
  Then	
  
from	
  around	
  7	
  or	
  8	
  PM	
  until	
  midnight	
  (or	
  long	
  after),	
  I	
  work	
  on	
  my	
  production	
  company.	
  	
  
I	
  have	
  been	
  doing	
  one	
  or	
  two	
  projects	
  per	
  week	
  to	
  build	
  my	
  portfolio.	
  	
  It	
  is	
  extremely	
  
difficult,	
  but	
  it	
  this	
  work	
  is	
  necessary	
  to	
  prepare	
  for	
  the	
  day	
  that	
  I	
  can	
  jump	
  into	
  my	
  own	
  
company	
  full	
  time.	
  

	
  
You	
  Say	
  Tomato	
  
Barbara	
  Clark’s	
  description	
  of	
  her	
  business	
  You	
  Say	
  Tomato	
  is	
  helpful	
  for	
  getting	
  into	
  the	
  
themes	
  of	
  story	
  (listening,	
  finding,	
  and	
  telling)	
  in	
  the	
  professional	
  context,	
  as	
  on	
  her	
  website,	
  
she	
  gives	
  both	
  a	
  “short	
  version”	
  and	
  a	
  “long	
  version”	
  of	
  her	
  story:	
  
	
  
The	
  short	
  version:	
  







Remember	
  that	
  this	
  resource	
  is	
  setting	
  you	
  up	
  to	
  be	
  able	
  to	
  more	
  effectively	
  tell	
  stories	
  that	
  
show	
  employers	
  /	
  investors	
  /	
  clients	
  why	
  it	
  is	
  that	
  THEY	
  need	
  you,	
  and	
  to	
  develop	
  a	
  practice	
  of	
  
talking	
  about	
  the	
  WHY	
  of	
  your	
  work:	
  
	
  

1.



Linguist-­‐friendly	
  organizations	
  
The	
  WoW	
  Series	
  –	
  exploring	
  worlds	
  of	
  work	
  in	
  depth	
  
Professional	
  Paths	
  of	
  Linguists	
  	
  
Stories	
  around	
  the	
  Campfire	
  series	
  –	
  conversations	
  with	
  linguists	
  about	
  the	
  problems	
  they	
  solve	
  
in	
  their	
  work	
  
More	
  information	
  about	
  Bringing	
  Linguistics	
  to	
  Work,	
  including	
  book	
  events!	
  
	
  
…and	
  here’s	
  to	
  what’s	
  next!	
  


